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Sponsor the Member
Storytelling Campaign!

he Greater Reading Chamber Alliance (GRCA) marketing team collaborated with two G RCA

of its members—Bell Media Group and Lauren Little Photography—to create a GRCA
Member Storytelling Campaign. From the largest healthcare providerin Greater Reading
to a father-daughter-run construction company, the campaign sought to delve into the GREATER
little-known trials, tribulations and triumphs of each business and uplift their stories READING
within the local business community. Through hours of interviews, facility tours, photo and  Chamber Alliance
video shoots, the team proudly brought these stories to life in an interactive multimedia
presentation. This campaign was named one of 12 Communications Award of Excellence winners by the
Association of Chamber of Commmerce Executives (ACCE). ACCE’s Awards for Communications Excellence
(ACE) program is designed to showcase top communications and marketing work of chambers of commerce.

Now, we want your company to be a part of these stories.

What you get during each two-week campaign . 2025 Campaign
® Custom-designed, interactive web ad: Work with Bell Media Group Metrics
to design the perfect ad for your company and desired messaging. = 37,000 Facebook views

A copy of the final ad asset will be available to your company for future

use and placement. m 35,000+ paid & organic

impressions

Choices include: -
+
® 3-D Image Ad: These ads are not merely static A . igsi;elorlnv\e/gnggl’jv?eors

i i i i i Scan to view
images, but vibrant visual delights that incorporate on GRCA platforms

clickable buttons and encourage users to actively example ads . .
participate in the life-like movement within the m 4,000+ paid & organic
content. link clicks

® Dynamic Fade Ad: These ads are not merely static m 20,000+ video views

images, but visual delights that incorporate clickable
buttons and encourage users to actively participate
in the life-like movement within the content.

m 18,500+ story views

® Reached 35,000+ print
and web readers of Berks

® Email banner ad: Your banner ad graphic will be placed - :
in an email sent out to more than 8,000 recipients. County Living Magazine
Specs: 500(w) x 100(h)px at a resolution of 72 ppi. ® Reached 4,500
Text should be limited and large enough to read. One link per graphic. circulation and 30,000+
B Social media mentions: Your company will be mentioned in all social readership of Commerce
media posts related to the storytelling campaign such as reels, photo Quarterly Magazine
albums and paid, Facebook posts. ~ mReached 16,000+ print
B Logo placed in videos: Your company logo will be placed at the end 5 and web readers of 422
of the videos created to promote the story. § Business Advisor
® Mentions in publications: Your company will be listed as the series  mEmail: average open rate
sponsor in Berks County Living Magazine and 422 Business Advisor. of 26% and an average

PRICE: $1,000/per OR $8,000/8 campaigns ($20,000 value) click rate of 2%



